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at the marts

look out below

FIG considers expanding into its basement

By Rusty Williamson

FASHION INDUSTRY GALLERY IS5 LOOEING DRWN
o baild wp.

The Boutique fEshion mart Lo downlown |}E||35.
which accents designer, conlemporary, bridge and
mreessories categories, has tentative plans to convert
all or part of the basement in the FIG building. at
1807 Ross Avenue, to wholesale space sometime
in 2007, though officials aren't sure yel how much

ailso expected at the August show, including many out-of-
lerritory stores that are new shoppers at FIG.

‘June is known to be notoriously show, and we're
really prond to have that kind of increase. We saw
geveral stores from new geography that hadnti
shopped FIG before, including retailers from
the Chicago and Wiseonsin areas, along with the
Sputheast and Florida. We had done a concerted
markeling program o thase retailers, and many of
them showed ap for the market,” she said

F1G kicked off @ new buyer cutreach program this
spring that includes a focused telemarketing, Internet
and direct-mail campaign, as well as going on the road
o wigil steres and tell them aboul FIG

The campaigns are simple, said Wasserman
“What's our pilch (o new stores™ We ask them if
they've heard about FIG and tell them what we have 1o
affer, including the lines we carry, aur digtinet mshion
facus and the case of resching us and navigating
the showrooms onee they arrive, | descrite it a5 an
upscale urban shopping experience.”

square foolage the expansion will encompass.

“We're loaking at the possibility of adding another
flodr o FIG downstairs in the basement, We'ne preity
muach fully lensed now,” said Elyse Wasserman, acting
director of FiiG.

The mart has more than 75,000 square feet of
whalesale thow gpaee on two flaors, mare than 50
permanent showrooms and a juried temporary show
called Shop that typically atiracts at least 100 vendors
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“Thiz could ke one of the 1ast frontiers for FIG as
far as expansion, though, because we don't want lo ged
1o big,” Wasserman sald, “We're small for 3 reason,
One of the charms of FIG has always been its edited
collections that allow the buyers to stay focused on our
key categories. We want o keep it small and niche-
ariented with specifie lines for specific lifestylee™

Wasserman said FIG continues to register trafflc gains
sl each market and that attendance at the Jane show was
20 percent ahead of Last year's. She said big gains are




