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Polect for the Future: |
Belts, Handbags, Shoes

By Holly Haber T L

DALLAS —Polech, the contemporary label with the of-milspronouneed
name, is in expansion maode,

Aller l:|I|II|.-|.h' building close 1o a $30 million buziness sinee 1990,
Poleci ipronounced policy) has launched a diffusion collection for fall
and aims to introduce belts and handbags for spring 07, sunglasses
in spring "08 and shoes in fall 08, according to Janice Levin-Krok,
creative director of the Los Angeles company. She's also seouling for
a store lecation in Europe and would like o open in London or Paris
within a year

“The business has grown tremendously every year,” Levin-Krok
gad In an interview at Fashion Industey Gallery, “Um very influeneed
by making things | feel are going to sell | think that's more important
than puiting oul pieces thal are |
just about image. AL the end of the
day, it has to retail.”™

The diffusion collection, called
PII, 15 intended o extend the
brand to a wider customer base.
I fealures best-3elling silhoueiles
from the main collection in lower-
prieed Fabrics, including colton
twill, French terry, polyester jer-
sy wool gabardine and leather

While the main collection
wholezales from 244 for a lank o
5400 for a leather jacket, P11 starts
at 525 for a garment-dyed T-shird
and rizes to $110 for a cropped
leather jackel wilth Swarovski
crystals and £200 for a detailed
eoal. Styles include a striped wrap
blonse with lace insets, corduroy
paniz with stiteh detailing and
sweats.

“It broadens our offerings,”
Levin-Krok explained, “It's more
casual and a lower price point bast
has the same Integrity. I put it oul
A8z a surprise. It's having an unbe-
levable response.”

Diame Levin, chief executive of
licer and Levin-Krok's sister, fore-
casts that PLH will do £3 million in
whalegale valume in its first VEAT

The sisters started the business
in 1880 as a vehicle to help Levin-
Krok move to the 175 from their
native Soulh Africa. Levin, an at-
tarmey, was already lving in Los
Angeles,

Levin-Krok had worked az a
clothing sales rep and managed
her own fashion stores in South
Alfriea and wanled to try design,
her degrees in law and industrial
ﬂ!—_'.'f."hﬂ]r.'lg}' nolwithstanding

“It was very intimidating”
Levin-Krok recalled. “People
swouldn't even tell us where to buy
poly bags, 1 had to get them from a
dry cleaner™

“When you start 2 new com-
pany, vou just hope o survive,”
Lavin said B

They started with bodysuits thai —
were snapped up by Saks Fifth A black-and-white cotton striped top
Avenue. The company has since  and cotton snd spandex black pants
become known for forward sports-  frem Pl
wear and dresses with raw edges

“People really come to us for fashion,” sald design director Steve
Sanchez. “There's a lot of detail in each picee and you can dress i up
or dress it down.™

The sisters first called the company Tokai after a small town in
aouth Africa, bul a lawsait from manufacturer Kookai foreed them to
change the name. Levin-Krok eame up with the brand name Poleci
in 1884 as o twist on the word poliey The unusual spelling was de- =
signed to avoid possible conflict with similar names, but it led to @
variety of pronuneiations of the name — sspecially “poletehi”™ and
“poleechi” — all of which the sisters have learned to respond to.

Poleci now has more than 800 accounts worldwide, distribufing
across Europe as well as Japan and in Dubai, Koy accounts inelude
Fred Segal in Santa Monica, Calif, Elements here, Harvey Nichols
in Londen and Villa Moda in Dubai, Levin projected sales would in- |
crease 15 to 20 percent this year

The company opened a store in New York's Mealpacking District
last October and has a five-year-old store on Robertson Boulevard in *7
Los Angeles

“It's almost a form of adverlising.” Levin-Krok said. “You have to
have a space to show the product. But its not O il it deesn't turn a
profit. Nothing's OK if it doesn™t make a profii”




