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Growth Market

Another expansion is in the works at FIG.

By Rusty Williamson
DALLAS — Fashion Industry Gallery is changing ahead with ancther exparsion.

The boutique fashbon mart i downiown Dalles, which accents designer,
conlemporary, brdge and accessories categories, has tentative plans to convert all o
part of the basement in the FIG building, at 1807 Rass Avenue, to wholesale space
sorretamme in 2007, though officials aren’t sure yet how much square footage the
expansion will encompass.

“We're looking af the possibility of adding another floor to FIG downstairs in the
basemant. Wa're peatty much
Tully leased now,” Said Elyse
Wassarman, acting director of FIG,
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75 000 sguare feet of wholesala “m “It to_

show space on twd Thoors, mon

than 50 permanent showmoms =

and a juried fashion show called w l't m m

Shop that typically attracts at least i

Ty niche-oriented
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we don't want to ged too big,”

Weasganman Lasd. “Wa're small m 'mi m
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Wassarman said FIG continues hosts outdoor
i register fraffo: gaing at easch events in the
market and that atbendance at the adjacent park.

June sho was 20 percan] abead
of last year's,

= Jume i krown ta be
notoriously slow, and we're
really prowd 1o heve thak Kind of
increase, 'We saw several siores
fram new geography that hadn't
shopped FIG before, including
rekaibers from the Chicago and
Wisconsin areas, along with the
Southesst ard Florida, We had
dona a concerted marketing
peiograim b those retailers, and
marry of them showed up for the
marked,” she sasd.

FIG kicked off & reew barser
autreach program this spring that
includes a focused telamarketing.
Inberned and direcl=-mail campagn,
a5 well as going on the road o wisit
siores and tell them about FIG,

The campaigns ane simple,
aid Wassarran. “What's cur
pitch to new stores? We ask them
il thegy™ve heard about FIG and
tell them what we have to offer,
inclisdang the line=s we carry, our
distinct fashion focus, and the
epse of reaching us and navigating
the showrcoms once they arrive.
| deseribe | &% an upscale wban
shopping experience.”

Upcorming markets at FIG are
scheduled for Aug. 17-19 and Oct.
2620,




